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From Screening… to Prevention!



I built and ran a 50 person data analytics 

company in Raleigh at age 23



A/B Testing is a lot like a clinical trial…only for 

marketing!



What I thought I knew about colon cancer and 

colonoscopies in my 30s

“Most cancer happens to unhealthy people with bad habits”

“Cancer can’t be prevented. (Or…I was already preventing it with lifestyle)”

“A colonoscopy is ‘invasive’”

“A colon is a useless, gross “exhaust pipe”, not an organ”

“Colon cancer isn’t even a top 10 cancer”



After 2 months of 

bleeding and cold 

calling a GI…

I was diagnosed with 

stage 3a colon cancer 

at age 38

I immediately stepped 

down from my 

company

Then in 2019, my this all changed



I had 10 inches of my colon 

removed and did 3 months 

of chemo.

CEO to… Patient



Diving into CRC data was how I coped

I started interviewing doctors and researchers



I was shocked by three things:

1. Colonoscopies can prevent 

colorectal cancer, not just 

diagnose it early

2. There is a blind spot for 

prevention in both public eye 

and in medicine

3. Colonoscopies are under threat



1.Colonoscopies 

Prevent 

Colorectal 

Cancer



Colonoscopies prevent cancer incidence by up to 88%

A case of colon cancer is prevented, on average, with every 16 screening 

colonoscopies!

And all other screenings require follow-up colonoscopy to impact incidence



Prevention vs
Early Detection

But there is key tension 



What “Early Detection” implies:

=

“Screening”

Medical

Doctors

Blood tests

Scary Machines

Needles

INSTAGRAM EXAMPLE

=

Cancer Diagnosis

All 

negative & 

fear-based





What “Prevention” implies:

INSTAGRAM EXAMPLE

=

No juicy steaks or BBQ

No booze

No cigarettes

No casual sex

No sugar

No pasta

NO MORE FUN!

=

Lifestyle

Wellness

Exercise

Sleep

Diet

Health



What if you can take a ‘power nap’

 

…once a decade

…and potentially prevent the #2 

cancer

….without changing a single habit?



Let’s get excited 

about colonoscopies!

“It’s like an exfoliation for 

your colon!”

“The doctor sees 10+ buttholes 

a day.  Yours is not special”

“It’s a fast, a cleanse and a nap. 

It’s the best nap you’ll ever get”

Using Wellness language, lifestyle 

and prevention



“You’ll get a relaxing day off 

work. It’s like a spa day!”

“You’ll feel skinny and clean”

“It’s like a cancer baptism. Your 

lifestyle sins are washed away! 

Have fun and get your 

colonoscopy on time”

“You’ll experience poo-phoria 

during your cleanse”

“You can now have pills instead 

of nasty prep drink!”



2.There is a blind 

spot around 

colonoscopies



Dr. Hans 

Tillman’s story

“I am a gastroenterologist — and I got 

colon cancer at age 55.”

“Only once I got cancer myself, did it 

occur to me that colonoscopies 

prevent colon cancer."

“Until then, I only thought of them as a 

screening or diagnostic tool.”

“Even though that seems obvious now, 

I missed it because of the system and 

culture we are a part of. “



Only 28% of people think the statement “Colonoscopies prevent colorectal 

cancer in addition to diagnosing it early” is TRUE

Most people have never heard that 

colonoscopies also prevent cancer



3.Colonoscopies 

are under 

threat



Cologuard and Guardant profit from Colonoscopy’s ‘invasive’ reputation

Both count as screening 

Both have less than 50% sensitivity for advanced adenomas. Neither 

remove adenomas. 

But patients don’t know that they should care. 



Cologuard has already taken 30% of Colonoscopy screening market



Cologuard makes $2.5 BILLION a year and is growing 21% annually



Cologuard 

spent $180 

million on 

advertising in 

2024

Who is going to step 

up and start fighting 

for colonoscopies?



A great ass is a 

terrible thing to 

waste.

We’re making colonoscopies sexy

We’re paying for 

colonoscopies in 

underinsured 

communities in 

Western NC



Learn More

Worldclassclothing.com



CME/MOC Question: 
(multiple choice – list 4 answers to choose from)

Joint Providership 

How much did Cologuard spend in advertising in 2024?

A) $18 million

B) $50 million

C) $120 million

D) $180 million



CME/MOC Answer

Joint Providership 

D) $180 million
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